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This client strategy book was created to
present a new, targeted marketing strategy
for Scarlet Letter Beverage Co., a growing
brand rooted in Northwest Arkansas. As both
a student of advertising strategy and a fan of
Scarlet Letter, I identified opportunities to
enhance its brand image and increase its
appeal among its consumers. This book
combines in-depth research, creative
concepts, and actionable tactics aimed at
strengthening Scarlet Letter’s identity and
connecting more deeply with its target
audience 

Developed over the Fall 2024 semester in my
Creative Strategy course at the University of
Arkansas, this project offers insights and
ideas designed to elevate Scarlet Letter’s
presence in its local market and expand its
reach through lifestyle-driven marketing.

It is my hope that Scarlet Letter Beverage Co.
will be able to use these strategies to amplify
its presence in the local market, engage a
broader audience, and establish itself as a
must-have beverage for those who value
both flavor and wellness.
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SWOT ANALYSIS 
Strengths  

Weaknesses  

Strong regional presence in Arkansas and surrounding
states.
Innovative and unique flavor combinations for hard
seltzers.
Health-conscious product offerings appeal to wellness-
focused consumers.  
Adaptability shown by shifting from craft beer to hard
seltzers.

Threats  

Opportunities  

Limited national brand recognition compared to larger
competitors such as White Claw and Truly.
Dependency on a specific market niche: college-age
women and health-conscious adults. Lack of diversification
in advertising strategies across different age groups.
Limited availability in states outside Arkansas and
neighboring regions.

Expansion into national markets through partnerships
such as Sam's Club.
Growing demand for low-calorie, healthier alcoholic
beverages.
Ability to target college-age women with specialized
marketing campaigns.  
Potential to develop more non-alcoholic or low-alcohol
options to meet rising trends. 

Increasing competition from larger hard seltzer brands
with more established market share.
Changing consumer preferences that could shift away
from seltzers.  
Potential new entrants into the market offering innovative
flavors or healthier alternatives.
Economic downturns that could affect consumer
spending on premium beverages.
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CLIENT VECTOR LOGO

I redesigned the Scarlet
Letter logo using Adobe
Illustrator and created two
vectorized versions. In the
first version, I replaced the
black background with
Razorback red to establish
a bold, regional
connection. I changed the
"S" in the center to white,
matching the circle and
surrounding lettering for a
clean and cohesive look.
In the second version, I
isolated the "S" to make it
the focal point. I adjusted
the bright red to
Razorback red, further
emphasizing the
connection to Arkansas.
Both designs were crafted
to maintain the brand's
essence while
strengthening its regional
identity.



DESIGN STYLE

For Scarlet Letter Beverage Co., I draw inspiration from the
Art Deco era of the 1920s and 1930s. The bold geometric
shapes, clean lines, and luxurious details of this style convey
a sense of sophistication and modernity. These motifs align
with the brand's edgy, premium image. This aesthetic can
differentiate Scarlet Letter in the crowded hard seltzer
market, appealing to its target audience of health-
conscious, socially active adults who value both style and
substance. Incorporating Art Deco motifs creates an
advertising that stands visually and engages a sense of
timeless elegance. Art Deco can enhance the brand’s unique
identity and appeal.



NEEDS & SELLING
STATEMENTS

Sexuality:
 Scarlet Letter hard seltzers offer a bold, playful, yet
sophisticated way for health-conscious individuals to
indulge. The product creates a sense of indulgence without
guilt with their irresistible flavors and a low-calorie profile.
This invites consumers to break the rules and live.

“Taste the Forbidden: Where Bold
Flavors Meet Effortless Indulgence.”

Exhibition: 
Scarlet Letter gives drinkers a eye-catching can and
unique flavors that make them want to show off at every
social gathering. This confidence makes a statement
while enjoying their favorite seltzer.

“Raise your can and let the world see
your bold taste.”

Stimulation: 
Scarlet Letter hard seltzers can give an exciting and
invigorating sensory experience for the consumer. Their
product’s have vibrant and bold that from the everyday
routine. The bold refreshing flavors with innovative
flavors satisfies consumers need for stimulation. Scarlet
Letter seltzers offers a vibrant and engaging experience
for body and mind.

“Ignite Your Senses with Every Sip.”
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For a classic and chic look,
try pairing beige with
white or ivory. This
combination will create a
clean and fresh
atmosphere. If you're
looking to add some
warmth to your decor,
consider pairing beige
with gold or champagne

Need Addressed: Stimulation
Ad Copy: “Ignite Your Senses with Every Sip.”
Ad Design Description: This advertisement is at a
summer beach party. The sun shines brightly, reflecting
off waves crashing on the shore. In the foreground,
friends laugh and run toward the surf, cans of Scarlet
Letter in hand. Their vibrant swimwear and playful
accessories embody the carefree atmosphere. A young
man in his mid-20s stands looking at his friends smiling
as he takes a sip from his Scarlet Letter can. The scene
has movement of crashing waves, soaring seagulls, and
beach balls tossed in the air. Scarlet Letter cans are
strategically placed on surfboards, towels, and coolers,
their bold colors standing out against the sandy
backdrop.
The ad shows vibrant energy, associating the product
with a fun day on the beach. The mood is lighthearted
and adventurous, capturing the thrill of escape and
present-moment enjoyment. This ad targets consumers
seeking excitement, positioning Scarlet Letter as their
gateway to sensory adventure.

S T R A T E G I CS T R A T E G I C

A DA D

I D E A SI D E A S

GENERIC CLAIM

UNIQUE SELLING PROPOSITION

LIFESTYLE

Need Addressed: Sexuality
Ad Copy: “Irresistible Flavors Without the Guilt.”
This advertisement is set poolside during a bright
summer afternoon. Two women in their mid-20s are
lounging on sunbeds in vibrant bikinis, soaking up the
sun. A third woman is in the pool, casually leaning on
the edge with a can of Scarlet Letter in hand, laughing
with her friends. Around them, colorful fruits like
watermelon slices, berries, and citrus are laid out on a
small table. A cooler full of Scarlet Letter drinks sits
nearby, with cans peeking through the ice. The scene is
warm, relaxed, and inviting. The sunlight shimmers on
the water, highlighting the inviting atmosphere of
indulgence and pleasure.
The ad suggests that Scarlet Letter’s low-calorie
flavorful seltzers allow you to savor each moment. The
ad highlights that you can enjoy life and never
compromise on taste or health-conscious values. It
shows Scarlet Letter drinks as the ultimate companion
for moments of sensual enjoyment. Scarlet Letter
enhances confidence and is a bold choice for those
who embrace their body and seek a drink that
complements their fit lifestyle.

Need Addressed: Stimulation
Ad Copy: “Elevate Your Every Moment”
This advertisement is set at a chic rooftop brunch,
views of the city skyline and a blue sky. The
atmosphere vibrant, filled with laughter and the
clinking of Scarlet Letter cans as three friends to
celebrate. They sit at a modern table with fresh flowers
and colorful brunch plates. One woman in a sundress
raises her can of Scarlet Letter to toast with her friends.
Her friends are equally fashionable. Their cans
showcase different flavor seltzers. The table is near
greenery and bright décor. The friends' body language
is relaxed and joyful, with playful interactions as they
share stories and laughter, showing a carefree lifestyle.
This ad notes commitment to enhancing social
experiences. It evokes a sense of sophistication and
fun, inviting consumers to embrace a lifestyle that
celebrates enjoyment, self-expression, and connection
with every sip of Scarlet Letter.
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BRAND IMAGE

Need Addressed: Sexuality
Ad Copy: “Taste the Forbidden: Where Bold Flavors Meet
Effortless Indulgence.”
This advertisement is set in a lush garden at dusk,
drawing strong parallels to the iconic Garden of Eden.
The setting is rich with deep green foliage, blooming
flowers, and soft sunlight filtering through the trees
casting a warm glow. A couple in their mid-20s sits on a
wooden bench in intimate proximity. The woman,
wearing a sundress in deep red, reaches out to clink her
can of Scarlet Letter with her partner's. He is dressed in
a casual yet sophisticated outfit, with a slight smirk on
his face as they prepare to indulge in their seltzers. The
couple are in a secluded corner of the garden. The
background surrounded by greenery and stone arches
that creates a sense of intimacy.
The ad is designed to evoke a sense of indulgence,
desire, and the thrill of breaking the rules. The couple’s
body language is flirtatious and playful, leaning towards
each other as if sharing a secret, embodying the feeling
of surrendering to temptation without guilt.

S T R A T E G I C  A D  I D E A SS T R A T E G I C  A D  I D E A S

POSITIONING ATTITUDE

PRODUCT FEATURE

Need Addressed: Exhibition
Ad Copy: “Savor Every Sip, Embrace Every Moment.”
This advertisement captures a lake beach bonfire scene
at sunset, where a group five fit female and male
friends in their mid 20s gathering around a fire. They
are all laughing enjoying each others company. Two
are toasting marshmallows and three are talking while
they all sip on Scarlet Letter hard seltzers. This
emphasizes the joy of indulgence in a health-conscious
way. In the foreground, a can of Scarlet Letter in the
sand, glistening with the sunset symbolizing vitality.
Friends are depicted playfully talking by the fire and
sharing stories with carefree expressions that reflect a
spirit of adventure. The backdrop features a stunning
sunset casting warm golden hues across the sky,
enhancing the feeling of connection and celebration.
This ad conveys that Scarlet Letter is not just a drink;
it’s a catalyst for creating unforgettable memories,
inviting consumers to live boldly and enjoy life’s simple
pleasures while embracing their wellness goals.

Need Addressed: Stimulation
Ad Copy: “Sip in Confidence. Bask in the Moment.”
The advertising is set on a sunny day at a lake. Five fit
young adults in their mid-20s enjoying a fun day on a
boat. One person water skis across the shimmering
water, one drives the boat and others share laughs and
refreshing sips from their Scarlet Letter seltzers. A
vibrant cooler brimming with Scarlet Letter cans sits
next to them in the back of the boat. The bright
sunlight reflects off the lake, creating an uplifting
ambiance that highlights the joy of outdoor
gatherings.
The ad evokes a sense of adventure and community,
inviting viewers to envision themselves enjoying a day
of fun and fitness with Scarlet Letter by their side. With
its bold packaging and innovative flavors, Scarlet Letter
becomes synonymous with lively summer experiences,
appealing to health-conscious consumers who seek
both excitement and refreshment in their drinking
choices.

Need Addressed: Stimulation
Ad Copy: “Awaken your sense and sip into adventure.”
This advertisement takes place at a vibrant street
festival, with colorful lights and a lively crowd. In the
foreground, three women in their mid-20s gather
around a table with Scarlet Letter hard seltzers, their
bright cans reflecting bold flavors. They laugh and
toast, capturing the joy of the moment. Musicians play
and festival-goers dance in the background, adding to
the electric atmosphere. Subtle fruit illustrations
highlight the natural, refreshing flavors of the seltzers
and positions Scarlet Letter as the perfect drink for fun
social gatherings.
The ad focuses on the stimulating experience of
enjoying Scarlet Letter seltzers, appealing to
consumers seeking a fun, energetic beverage to
elevate their social gatherings.



Short Story &  Mock Twitter Post
Original Composition by Elizabeth Hayek



The mockup post for Scarlet Letter was designed using Adobe
Photoshop, with the image generated through Adobe Firefly AI
to achieve a visually striking result. The post caption reads:
"Hard seltzers born in Arkansas. Crafted with bold flavors and
none of the guilt. It’s indulgence reimagined, one refreshing sip
at a time. Scarlet Letter." This messaging emphasizes the
product's origin, bold flavors, and health-conscious appeal,
aligning with Scarlet Letter's brand identity.

The image features three women toasting Scarlet Letter cans
against a view of the foliage of Arkansas hills. The women are
smiling and dressed casually. They represent the target
audience of young women ages 21-35. This group values social
connection, wellness, and local pride. The Arkansas backdrop
highlights the product's regional roots. The joyful tone of the
image shows moments of fun and relaxation tied to the brand.

Photoshop was used to create a polished design with balanced
typography and seamless integration of the caption and visual
elements, ensuring clarity and readability. Firefly AI allowed for
the generation of an idealized, high-quality scene that evokes
authenticity while maintaining control over composition,
lighting, and color palette. The result is a professional and
engaging post that reflects Scarlet Letter's commitment to bold,
refreshing, and guilt-free indulgence.

Short Story &  Mock

Twitter Post Information



For Scarlet Letter Beverage Co., the typeface choice aligns with the brand's bold,
sophisticated, and playful personality. I chose LTC Broadway Engraved as my final typeface
because of its clean, modern lines to reflect the health-conscious and sleek lifestyle
associated with the product. The typeface feels contemporary, while maintaining a sense
of elegance and indulgence with the Art Deco style making it stand out visually in a
competitive market.

POTENTIAL HEADLINES 
& TYPOGRAPHY
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This client strategy book outlines a comprehensive
approach to elevating Scarlet Letter Beverage Co.’s
brand presence and refining its advertising efforts.
It focuses on engaging health-conscious young
adults, particularly college-aged women, by
emphasizing the company’s distinctive offerings
and bold, adventurous image.
The book features extensive client research,
including an in-depth analysis of  trends and
consumer behavior. From this research, a detailed
customer persona was developed to illustrate
Scarlet Letter’s ideal consumer. This persona
informed the creation of targeted marketing
strategies designed to resonate with the brand’s
core audience.
Key deliverables include print-ready materials such
as a postcard and magazine ad, along with a
cohesive digital ad series. These assets, designed
using Adobe Illustrator and Photoshop, align with
the brand’s Art Deco-inspired aesthetic, featuring
sleek typography, geometric motifs and a rich color
palette. This visual language reinforces Scarlet
Letter’s position as a premium, innovative choice in
the beverage market.
The strategy is focused to  incorporate messaging
to highlight the product’s low-calorie appeal and
unique flavor profiles, catering to consumers
seeking balance between indulgence and wellness.
By combining research-driven insights with visually
striking design, this project equips Scarlet Letter
with the tools needed to strengthen its market
presence and foster deeper connections with its
target audience.

F I N A L  P R O J E C T  S U M M A R YF I N A L  P R O J E C T  S U M M A R Y


